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Brand Promise

To improve the lives of the people of Central
Appalachia.
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Campaign Goal

Increase enrollment, cultivate donor relations, and
Infuse a sense a pride among the campus
community and beyond.
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Campaign Strategy

Tell the stories of the institution through the impact
iIndividuals are making throughout the region and
beyond. Each story should lead with impact and
the remaining copy leads back to the story of the
iIndividual making the impact. To create
consistency all stories should incorporate the

phrase “toward " to describe the end goal of
the individual.
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Campaign Tactics

. Demonstrate the commitment to the region and
Its economic development.

. High
exce
. Emp

ight ways in which creativity, academic
lence and diversity are celebrated.

nasize the collaborative nature of the

university.

. Highlight student, faculty, staff and alumni civic
engagement and volunteerism.
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etsu.edu/footprints
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APPLYa / VISITa / GIVEs

Hearing the call: Toward specialized Entrenched in the past because of
learning interest in the present: Toward
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Marketing Materials




Marketing Materials
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be a Buc! With four seasons of mountain beauty,
any time is a good time to tour our campus. Tours
are available most weekdays at 9am.and 1 pm.
A limited number of Saturday tours are available.
Register for your campus tour today.
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Print Ads
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Marketing Budget 2017-18

Category %

of

Category Budget total budget

Graphic Design $ 18,000.00 19%
Sponsorships $ 12,000.00 12%
Promotional Items $ 6,000.00 6%
Photography $ 3,000.00 3%
Web SEO $ 1,500.00 2%
Billboards $ 2,000.00 2%
Print $ 3,500.00 4%
Radio $ 1,000.00 1%
Online Marketing $ 50,000.00 52%
Total $ 97,000.00 100%
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Budget Allocations 2017-18
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Collaboration

 Let us know about faculty, staff, students,
and alumni who are leaving a footprint.

e Tell us when you have an event or activity
that appeals to students and can support
enroliment and retention.

e Student influencers
 Faculty & Staff Senate
e Marketing Councill

o Use #ETSUfootprints
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Jen Clements
Director of Marketing & Special Events

clementsj@etsu.edu
9-5645
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